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The city’s TV programs are confronting with besetting and transconformation. If 
we want to break thought, we have to alter and create own program system. Only 
possessing the marketing charisma of program produce, the peripheral operation that 
arounds program just is significative, and city’s TV programs will break thought the 
current obstruction of progress. 
Therefore, this essay’s main purpose is a centralized investigation about the 
strategy of city TV program progress. According to the advantages and disadvantages 
of city TV program itself, and the progress tendency of TV front, and the object law. 
City TV program must innovate the form and concern with local livelihood, and quote 
various kinds of new ideas. Deepen and refine the plot under the two strategies, and 
produce the new program strategy with practice significance. 
The form innovation is a strategy of city TV on object significance. Compare with 
provincial TV station, we can’t alter the hardware, but we could improve software. The software’s 
core is form, only carry the form innovation strategy with low cost into execution, and reform 
the idea in the same time, and regard plot first, the city TV just appears a new growing 
point. Concerning with local livelihood is the core competitiveness of city TV, and it 
is predominance, which better than provincial TV station and CCTV station. Utilize 
local source adequately, and as a genuine city watcher for concerning with a city that 
the city TV will must be success perpetually. If keep innovate continuously under the 
two main strategies, and improve the policy more active, in the same time, carry it 
into every produce process, the city TV will must produce the program which can 
satisfy local audience’s appetite directly. 
City TV is the lowest rank of china’s TV station. The research about city TV is 
very few, and the monograph is can be counted on the fingers of one hand. Up to day, 
it is no systemic theory about city TV program strategy in the society. Thereby, this 
article chooses the city TV program strategy as topic, and tries to form some 
significant theory and practice significance. 
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实力 弱；节目 多，创新 少；离受众 近，却 缺乏受众本位观念； 靠近
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第一节  城市电视的历史与现状 
大大小小，中国有多少座城市，就有多少个城市电视台。据国家有关部门统
计，仅地级以上城市，中国就有 600 多个；每个城市电视台设有 1～7 个频道不









1.20 世纪 80 年代和 90 年代前期是中国城市电视的积累与上升阶段 
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